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Plans are coming together for the biggest, best Tomato Festival in Fairfield history!  Major enhancements are being added to the festival, the fourteenth annual celebration of Solano County’s agricultural heritage.  

· Tenbrink Farm (Suisun Valley) has over 100 varieties of heirloom tomatoes in the ground just for Fairfield’s festival.  If Mother Nature is willing, we’ll have a rainbow of tomatoes for sampling and buying, with such names as Russian Black, Boxcar Willy, Early Girl and Green Zebra.

· The Second Annual West Coast Barbeque Championship, sanctioned by the Kansas City Barbeque Society will grow to as many as 100 barbeque teams from all over the Western United States.  Teams compete in five categories- sauce, chicken, brisket, butt and ribs for cash awards and a chance to go to Kansas City for the Grand Championships.  The teams will arrive in Fairfield on Friday, August 12th to set up along Jefferson Street at Texas Street.  They’ll cook through the night, with the judging held on Saturday, during the Tomato Festival. 

· The Great Maytag Tomato Toss arrives in Fairfield this year, a fun re-creation of the famous La Tomatina fiesta in Bunol, Spain. Sponsored by Maytag®, the preferred brand in laundry for 20 consecutive years and Tide® HE, a detergent specially made to work in high-efficiency washing machines, the toss will involve 1,000 participants throwing nine tons of tomatoes. Maytag is celebrating the launch of its new Maytag® Neptune® front-load laundry products, which allow families to spend less time worrying about laundry and more time enjoying events like The Great Maytag Tomato Toss. Ol’ Lonely®, the Maytag Repairman, his trusty helper, the Apprentice, and a special guest, will signal the start of the 15-minute toss at 1 p.m. Participants must be at least 18 years of age, must register and will receive a Great Maytag Tomato Toss tool kit complete with goggles, a toss t-shirt and a souvenir t-shirt.

· The annual Tomato Cooking Contest will return, sponsored by the Soroptimist Clubs of Northern Solano County.  The competition will take place at the Hilton Garden Inn on August 6th, with the winners demonstrating their recipes at the Festival.  

· Tomato Alley will be completely enclosed and cooled, housing heirloom tomatoes and gourmet tomato products.

· A Farmers Market will return to Tomato Alley so guests can buy their heirloom tomatoes and all the ingredients for salads, salsas and other treats right at the Festival- one stop shopping was never fresher!

· The “Attack of the Killer Tomatoes” Film Festival returns, hosted by Pepperbelly’s Comedy and Variety Theater.  The films will be shown continuously from 11am to 3pm with no admission charge.

· Live musical entertainment will be offered on two stages.  

The new Solano County Government Center Plaza will host the primary entertainment stage, featuring Stark Rhythm Maniacs (10:30am), Silver Spur (12:30pm), Papa Joe and the Bouncers (2:30pm) and the West Coast Barbeque Championship awards (2:00pm).  Bringing the festival to its conclusion from 4:30pm to 6pm will be the popular salsa band Julio Bravo with the Del Campo Dance Troupe, sponsored in part by TV Chismes. 

A second stage will grace Texas Street near Fairfield Center for Creative Arts, and will host Special Request (11am), Pamela Rose (1pm) and Bautista (3:30pm), in addition to the Tomato Cooking Contest awards (2:30pm).

· The traditional Tomato Eating and Home Grown Tomato Contests return in a special contest area near Tomato Alley.

· Children’s activities include one full block of inflatable fun and an old-fashioned ride arcade including face painting and arts and crafts projects sponsored by the Napa Solano  Girl Scout Council.

· Booth space for both crafters and commercial vendors is still available.  Ten- foot spaces are $175 for crafters and $250 for commercial vendors.  Approximately 200 vendors from all over California are expected to participate.

· Although contestants in the West Coast Barbeque Championship are not allowed to sell their “competition food,” there is still delicious barbeque available from the other food vendors and the various Downtown restaurants.

· Corporate sponsorship of the Fourteenth Annual Tomato Festival includes the Fairfield Downtown Association, the Fairfield Redevelopment Agency, the Daily Republic, Travis Credit Union, Comcast, Solano Garbage, Anheuser Busch, Sam’s Club, KUIC fm 95.3, TV Chismes and Garson Design Services.

· Parking for the festival is available at the Solano County Government Center Parking Garage on Delaware Street just two blocks from the festival.  Free shuttle bus service will run from the student parking lot at Armijo High School and the Fairfield Community Center parking lot every half hour from 9:30 am to 5:30pm.

Of course festivals this large don’t happen on their own.  An army of volunteers is needed to bring everything together.  Helpers are needed in Tomato Alley, the Great Maytag Tomato Toss, the children’s activity area and beer sales.  For more on the festival and its volunteer opportunities, visit www.fairfielddowntown.com or phone 707-422-0103.
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